


Sponsorship Opportunities

  

CONNECTIONS2010
Sponsorship Opportunities at Netsmart CONNECTIONS2010

EXHIBIT HALL RECEPTION - $2,000
This sponsorship entitles your company to signage and recognition at the cocktail party that takes 
place in the Exhibit Hall on Tuesday evening. This is a great opportunity to get your company name 
(and Booth #) in front of conference attendees in a relaxed, well-attended environment.

GOLF OUTING - $1,500
Your company will be promoted on the shuttle bus transporting attendees to and from the golf 
outing on Monday morning. Your company name and logo will also appear on directional signs to the 
shuttle bus and at the course registration table. You will also receive verbal recognition at the event.

SPECIALTY HARDWARE SPONSORSHIPS

SCANNING PACKAGE - $5,500
• Recognition at all four locations where scanners are displayed
 •  Placard sign with Netsmart branding for seamless look
• Special mention in the Conference Guide
•  Logo on the front of the Conference Guide
• Requires use of four of your Point Of Service (POS) Scanners
 •  2 locations in the Netsmart Pavilion in the Exhibit Hall
 •  2 locations in session rooms

CYBER CAFÉ KIOSKS - $2,500
• Show your latest and greatest mobile or desktop hardware at this popular location!
 •  Recognition as the Cyber Café Kiosk Sponsor 
• Screensaver with your logo on all kiosks
• Mention in the Conference Guide
• Logo on the front of Conference Guide
• Supply 10 stations (laptop, desktop/monitor/keyboard/mouse)
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Marketing Opportunities
CONNECTIONS2010

Gain the mindshare of Netsmart customers before, at and after CONNECTIONS2010

EXCLUSIVE EXHIBITOR PRESENTATION - $2,000
•  Present your product/service in a dedicated 60-90 minute timeslot to Netsmart customers
•  Inclusion in a special pre-show e-mail 3 weeks before the conference to all registrants 

highlighting presentations
•  Listing in the online session catalog and printed Conference Guide
•  Only available to conference exhibitors
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* NOTE: All sponsorships and marketing opportunities are only available to conference exhibitors.

“GET THE WORD OUT” – $1,200
Access Netsmart customers through multiple conference communications
• Web Banner Advertisement on conference Web site
• Half-page Conference Guide advertisement
• Collateral insert or promotional item in conference tote

MARKETING OPPORTUNITIES*
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* NOTE: All sponsorships and marketing opportunities are only available to conference exhibitors.
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Exhibit Hall Floor Plan
Exhibiting at Netsmart Technologies’  CONNECTIONS Conference



SECTION 1: COMPANY INFORMATION
Designate below the name and address of the person in your 
organization who is to receive all relevant exhibition materials:

Contact Name     Title

Company Name

Booth Identification Sign

Address

City    State  Zip

Telephone    Fax

Email    

Web Address

Signature      Date

I understand, and agree to abide by the official show Rules and 
Regulations of the Netsmart CONNECTIONS2010 Conference.

SECTION 2: EXHIBIT SPACE INFORMATION
Type of Booth(s) Requested:

  Standard - $2,500
  Upgraded - $3,000 

Special booth rate is available for government organizations.
Booth Location Preference:
Booth choice will be first-come, first-served.

PLEASE SEND COMPLETE APPLICATION WITH PAYMENT TO:
Netsmart Technologies
Attn:  Sheila St. Jean
570 Metro Place North
Dublin, OH 43017
Phone:  614.932.6783    Email: sstjean@ntst.com    Fax:  614.799.3188

SECTION 3: SPONSORSHIP & MARKETING
Sponsorships:

  Executive Symposium ($25k)

  Gala Event ($15k)

  Conference Bag ($4k)

  Opening Reception ($2k)

  Exhibit Hall Reception ($2k)

  Golf Outing ($1.5k)

  Scanning Package ($5.5k)

  Cyber Café Kiosks ($2.5k)

SECTION 4: FEE SUMMARY
Exhibit Space $ 

Exhibitor Discount:
  Early Bird (7.5%) (until 12/15/09) $ 
 Multi-Booth (10%) $ 

Sub Total $ 

Sponsorship $ 

Marketing $ 

GRAND TOTAL $ 

SECTION 5: PAYMENT

 Check Enclosed  
  Payment To: Netsmart Technologies
  Reference: CONNECTIONS 2010

   

Account #     Expiration Date

Signature

Name on Card (print)

The undersigned understands and accepts all terms and hereby applies for exhibit space 
and/or sponsorship.  Upon official acceptance of the original application, this document 
constitutes a contract.
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Exhibitor and Sponsorship Application
Netsmart CONNECTIONS2010 Customer Conference

         San Diego, CA 
May 3-6, 2010

We, the undersigned, reserve exhibit space and/or sponsorship, as requested below, for the Netsmart CONNECTIONS2010 Customer 
Conference to be held on May 3-6, 2010 in San Diego, CA. 

X

Marketing:
  Get the Word Out ($1.2k)

  Exclusive Exhibitor Presentation ($2k)

  10’ x 20’ Special - $5,000
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Exhibitor Rules & Regulations
CONNECTIONS2010

2010 Rules and Regulations
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Exhibit Facilities
Exhibits for the Netsmart CONNECTIONS2010 conference will be located at 

the Sheraton San Diego Hotel and Marina, San Diego, California.

Exhibit Criteria
Exhibiting firms will be limited to those providing services, products, or 

publications that are directly applicable to the management or provision 

of products or services to the health and human services industry, unless 

otherwise approved by Netsmart (“Management”). Management reserves 

the right to require any exhibitor to remove an exhibit or any part of 

an exhibit which, in the sole judgment of Management, is misleading 

or deceptive, in poor taste, or unsuitable to or not in keeping with the 

character and objectives of the conference.

Use of Display Space
In the event the exhibitor fails to install the display by 8:30am on Tuesday, 

May 4, 2009, or fails to pay the full space rental at the time specified, or 

fails to comply with any provisions concerning the use of display space, 

Management shall have the right to take possession of said space and resell 

same, or any part thereof.

All demonstrations, sales activities, and distribution of circulars and 

promotional materials must be confined to the limits of the exhibitor’s 

booth except that which is specifically authorized by Management. 

Exhibitors must display only goods manufactured or dealt in by them 

in their regular course of business, unless otherwise approved by 

Management.

Exhibits that include the operation of audiovisual equipment or any 

noise-making machines may not operate the equipment in a manner that 

will disturb other exhibitors and their patrons. Exhibitors who play music 

within their booth space are solely responsible for securing all licensing 

rights for that music prior to performance at the conference. Exhibitor 

hereby indemnifies and holds harmless Management from any expense 

or damage resulting from Exhibitor’s performance or playing of music 

at this conference. The above and any other special or unusual exhibit 

construction or installation must be approved, in advance, by Management.

Official Decorator
The official show decorator and drayage firm is GES Exposition Services.  An 

exhibitor’s service kit will be mailed to each exhibitor from Management 

approximately 60-90 days prior to the conference.

Booth Decorations
Booth size is 10’ x 10’. Standard booth construction will be 8’ high backdrop 

with 3’ high fabric side dividers. One (1) standard booth sign (7” x 44”) of 

two lines with company name and booth number; one (1) 6 foot skirted 

table, two (2) contour chairs and one (1) wastebasket will be furnished. 

Carpeting and additional furnishings should be ordered through the official 

decorator. Electric and Internet access will be ordered directly through the 

specified hotel subcontractors.

The back wall of booths located along the perimeter of the Exhibit Hall 

may extend above 8 feet. The back half of the sidewalls of the booth may 

extend to the height of the back wall. The front half of the sidewall must 

contain at least 50% open area to permit side viewing. In no instance will 

the exhibitor be permitted to install a sign or descriptive placard above 

the back wall without advance approval from Management. Any structure 

that would extend above the 8’ high pipe and drape cannot use the pipe 

and drape as a support structure, cannot impede the space of exhibitors 

on either side or directly behind the booth. Show management will have 

final approval on any structure deemed questionable in terms of size and 

structural integrity. The above and any other special or unusual exhibit 

construction or installation must be approved, in advance, by Management. 

In no instance will the exhibitor be permitted to hang anything from the 

ceiling of the Exhibit Hall without prior approval from Management and the 

Sheraton San Diego Hotel and Marina.

Exhibitors and/or their agents shall not injure or deface the walls, floors, or 

any part of the hotel, booth materials or equipment of another exhibitor. 

When such damage occurs, the exhibitor causing such damage is liable 

to the owner of the property so damaged. Each exhibitor is charged 

with knowledge of and compliance with the laws, ordinances, and 

regulations pertaining to health, fire prevention, and public safety. All 

booth decorations must be flameproof and all hangings must clear the 

floor. Electrical wiring must conform to all applicable electrical codes. 

If inspection indicates neglect in complying with these regulations, or 

otherwise indicates a fire hazard or danger, Management may cancel all or 

such part of a display as may be irregular, and effect the removal of same at 

the exhibitor’s expense.



Exhibitor Rules & Regulations
CONNECTIONS2010
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Shipping and Storage
The Sheraton San Diego has no facilities for the storage of exhibit 

materials. Shipments will be received and stored by the official drayage 

agent prior to the conference. Delivery of the shipment to the booth, 

removal of the empty crates to storage, return of empty crates at the 

close of the show, and delivery of your shipment to the loading platform 

will be provided by the official drayage agent at prevailing rates. A 

drayage information rate sheet will be included in the exhibitor’s kit. It is 

the exhibitor’s responsibility to mark and identify their own crates. Crates 

not properly marked and identified may be destroyed.

Operating Restrictions
Management reserves the right to restrict displays which, because 

of noise, methods of operation, materials, or for any reason, become 

objectionable, and to prohibit or remove any displays which, in 

the opinion of Management, detract from the general character or 

appearance of the exposition.

Exhibitor’s Representative
The exhibitor will name one individual as its duly authorized 

representative to have charge of the exhibit, and thereby accept and 

assume responsibility for such representative being in attendance at the 

exhibit throughout exhibit periods. This individual will be responsible for 

the installation, operation, and removal of the exhibit. Said representative 

shall be authorized to enter such service contracts as may be necessary, 

for which the exhibiting company shall be responsible.

Liability and Insurance 
No conference registrants will be allowed into the Exhibit Hall outside 

of regular show hours; Exhibit Hall personnel will only be allowed 

into the Exhibit Hall 30 minutes before, during, and 30 minutes after 

published show hours. However, this does not imply that Management 

or the Sheraton San Diego Hotel and Marina assumes any obligation or 

duty with respect to the protection of the property of exhibitors, which 

shall, at all times, be the sole responsibility of each exhibitor. Each party 

involved in the exhibit agrees to be responsible for any claims arising out 

of their own acts or negligence or that of their employees or agents. Each 

party agrees to be responsible for their own property through insurance 

or self-insurance, and shall hold harmless each of the other parties for any 

and all damage caused by theft and those perils normally covered by a 

fire and extended coverage policy.

Hold Harmless Clause
The exhibitor assumes the entire responsibility and liability for losses, 

damages, and claims arising out of exhibitor’s activities on the Hotel 

premises and will indemnify, defend and hold harmless the Hotel, its 

agents, servants and employees and Management from and its agents, 

servants and employees from any and all such losses, damages, and 

claims. Neither the Hotel nor Management is responsible or liable for 

any loss, damage, or claims arising out of injury or damage to exhibitor’s 

displays, equipment, and other property brought upon the premises of 

the Sheraton San Diego Hotel and Marina.

Agreement
By signing the attached Exhibit Agreement and Application, the exhibitor 

agrees to abide by these Rules and Regulations and all amendments 

thereto, as well as, all decisions of show Management.

 

For Additional Information
Sheila St. Jean

Marketing Programs Manager

Netsmart Technologies 

Phone: 614.932.6783

Fax: 614.799.3188

E-mail: sstjean@ntst.com       

2010 Rules and Regulations
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